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Understanding
StoryBrand Basics

Let Me Tell You a Story

Administrator Annie is having a rough day. Her boss's
computer just got hacked and he is on the road. She logs a
ticket to her Managed Services firm and prepares to wait.
Meanwhile, the sales department can't do their work
because their systems are slow. She logs another ticket and
prepares to wait some more. This isn't her first
disappointment from her current MSP firm. She turns to her
own computer and starts to Google new firms...



Your Busy Brain

1. Survive and Thrive
2. Conserve Calories



What Is StoryBrand?

"Story is a sense making device
for our busy brains."



StoryBrand
Principles

You confuse you lose. 

The customer is the hero
of the story, you are the
guide. (Think Yoda)



What Is StoryBrand?

The StoryBrand 
7-Part Framework

And
Every Story Ever Told















StoryBrand Marketing
Principle 1

When you agitate a customer's desire ,  they
enter into the story your brand is telling.

 

 





StoryBrand Marketing
Principle 2

If you stop talking about your customers'
problems ,  they stop paying attention to your
brand.

 

 











StoryBrand Marketing
Principle 3

Your customer  is the hero  of the story, not your
brand.

 

 











StoryBrand Marketing
Principles 1,2,3

Website Element: Home Hero Sections 

Framing the customer as the hero starts
with:

An aspirational image
An inspiring hero statement that shows
an understanding of the customer's
challenges
A strong, straightforward subheading
A clear and compelling call to action













StoryBrand Marketing
Principle 4

Your customer needs an easy, step-by-step
plan  to move forward, or they won't.

 

 



StoryBrand Marketing
Principle 4

Your customer needs an easy, step-by-step
plan  to move forward, or they won't.

On Your Website, Principle 4 of the Framework
becomes what we call.. .

Website Element: 1,2,3 Plans

Includes Plan Title and Plan Steps











StoryBrand Marketing
Principle 5

Unless you clearly call people to action ,  they
won't take action.

 

 



StoryBrand Marketing
Principle 5

Unless you clearly call people to action ,  they
won't take action.

Website Element: Clear Compelling Call to
Action

One call to action, one clear next step you want
them to take, repeated over and over

 









StoryBrand Marketing
Principle 6

Customers want us to cast a vision  of what
their lives can look like if they use our products
or services.

 

 



StoryBrand Marketing
Principle 6

Customers want us to cast a vision  of what
their lives can look like if they use our products
or services.

Website Elements: 
Testimonials
Empathy/Authority
Value Stacks
Value Propositions















StoryBrand Marketing
Principle 7

If there are no consequences  for not doing
business with you, there is no reason to do
business with you.



StoryBrand Marketing
Principle 7

If there are no consequences  for not doing
business with you, there is no reason to do
business with you.

Website Element: Loss Aversion And I Feel
Your Pain Sections















Your Message Matters

In a sea of competition, are you confusing?
Do you look like everyone else? 
The story methodology is about clarifying
your message so customers listen
By following the seven-part framework
universal to every story, you invite customers
into a story
Your messaging is for your website, social
media, sales presentations, battlecards... 



Start with your customer 
StoryBrand websites follow a
framework and each page drives
people to one action. 
See Calyx IT, Intrust IT, Forum Info-
Tech 

Value Stacks
Calls to Action
Empathy and Authority
Services
1,2,3 Plans
Also don't forget SEO
Resource: StoryBrand Checklist
to Evaluate Websites

https://calyxit.com/
https://www.intrust-it.com/
https://foruminfotech.com/
https://foruminfotech.com/
https://bigorange.marketing/storybrand-website-checklist-does-your-website-pass-the-test/
https://bigorange.marketing/storybrand-website-checklist-does-your-website-pass-the-test/


...And Transitional Offers 
Download/Ebook/Sales Funnels 
Transitional offers example, "Is Your
Business Ready for AI?" allow
people who are not ready to book a
meeting to learn more
Must be educational!
Should share what you know with
your audience
Start with the broadest audience
Cheat Sheets, Guides, Step-by-
Step, Calculators



A Team of Experts

You get access to writing,
technology and marketing experts
who keep their skills top notch. 

Complete Management

We proactively schedule all the
steps of your blueprint. Marketing
is off your plate and done right. 

Small Firm Attention

We listen to your needs and make
updates rapidly. Also, we meet
with you monthly and touch base
bi-weekly. 

We Deliver What
Others Promise

Above all, we are honest. We know
what to do and get it done. Period. 
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Seasoned Pros

At some firms, you get sold in by
the A-team only to have a junior
team deliver. We're all pros here. 

Affordable 

We keep our prices affordable
with our headquarters in the
Midwest and repeatable systems.   



513-238-5792

Margee@BigOrange.Marketing

Stop by our booth for a $10
Starbucks gift card if you

schedule a free 30-minute
marketing consultation

BigOrange.Marketing

Get Leads and Grow!
StoryBrand SEO Websites

Ongoing Marketing Plans

Google Ads

New! Lead-Gen Revenue Engine

Campaigns 

Margee Moore



Book a Call for Us

to Learn About

Your Business

and See If We

Have a Fit in May

10% Off a New

StoryBrand

Website Build

Or 10% Off first 3

months of

Ongoing Growth!


